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Innovative Creative Solutions for Mission-Driven Clients
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ABOUT US

Abt Associates has evolved into an enterprising, mission-driven agent of social change. It is the
boldness and insight of its founder and the keen minds of its staff that Abt’s Creative Studio
draws upon to deliver innovative design solutions that further support our mission to improve the
quality of life and economic well-being of people worldwide.

Abt’s in-house creative studio leverages the collective expertise of our technical staff, coupled
with the global reach of our field personnel, to deliver compelling communications products that
educate, inform, and affect change among diverse audiences across the globe.

Our commitment to excellence, dedication to achieving our clients’ missions as well as our own,
and our passion for creativity are the key ingredients to the special blend of services available
through Abt Associates.

OUR WORK

Finding the perfect mix of products to support a communications campaign, education effort,
or social marketing initiative begins with a strategy for materials development. We use a
creative brief to guide all product development. This ensures that our visual approach and key
messaging aligns with your program goals. It eliminates unanswered questions, false starts, and
provides a solid foundation for the creative solutions that follow.

CREATIVE CONSULTING DESIGN SERVICES

e Creative direction e Concept and product development
¢ Project management and budget administration ¢ Branding and campaign development

e Communications plan development «  Website design and development

e Target audience positioning « Information architecture/mapping

e Partnership development «  Usability testing/persona development
e Marketing and dissemination strategies e Logo creation

e Product recommendations e Color and photo selection

e Social media plans e Custom process graphics and diagrams
e« Event planning and support ¢ Infographics and data visualization

¢ Message development and testing ¢ Exhibit design and event collateral

e Client pitches and presentations e Multimedia and e-learning products

e Stakeholder engagement strategies ¢ Video production and voiceover narration
«  Communications evaluation/metrics e Script development and storyboarding

¢ Posters, banners, and other signage

Abt Associates ©

COMMUNICATIONS CAPABILITIES




Abt

ASSOCIATES

CREATIVE & INTERACTIVE DESIGN

Abt’s award-winning creative studio delivers innovative print and digital solutions through a
blend of carefully-crafted messages, visionary designs and thoughtful strategies for targeted
dissemination. We help clients translate and transform ideas for diverse audiences by exploring
customized, relevant and useful ways to communicate and package information.

Visual Identity & Branding

Abt works to uncover our clients’ unique value proposition to create a customer experience that leaves a
recognizable and memorable impression among audiences. We infuse market research and an audience-
centric approach to develop brand strategies that deliver targeted content, persuade values and behaviors,
and position products and programs. We design a visual identity communicate and reinforce the value,
tone, voice, and personality of the brand.

Campaign & Product Development

Abt delivers collaborative, cost-competitive, and cutting-edge creative solutions by finding the perfect mix
of products to support your communications campaign or marketing initiative. We begin with a strategy
and vision for product development. Our creative brief guides all we do—from brainstorming, to kickoff,

to concepts, to launch. We use the brief to ensure brand consistency and alignment with your mission,
objectives, and communication goals.

e-Learning Tools & Training

Online training courses have risen to the top of the best ways to reach geographically-dispersed audiences
in a time where budgets for in-person instruction and travel have decreased. E-Learning tools allow

users to learn anywhere at any time. Abt provides several dynamic features for online tutorials including
white boarding, flipbook-style pages, and scrolling features for self-paced or instructor-led sessions. The
addition of interactive quizzes, audio clips, and video segments add to the versatility of the virtual learning
experience.

Infographics & Data Visualization

With shorter attention spans and competing messages from a variety of channels, infographics are
used more every day to display nuggets of information that are to the point, factual, and colorful. Data
visualization is the wave of the future and Abt works to develop simple, visual illustrations that quickly
convey the meaning behind complex data.

Websites

Technology has revolutionized the way we can share our work with more energy, more personality, and
more impact. We produce site designs, information architecture plans, and navigation systems tailored

to your audiences to promote usability and accessibility and with 508 compliance. Through content
management systems, search engine optimization, and custom-designed layouts, Abt can educate, inform,
and build awareness of virtually any topic with a click of the button.

Video Production

Video grabs people. From YouTube viral clips to short commercials on your Facebook feed, videos are
how brands, organizations and businesses are getting their messages out to the consumer. Abt leverages
the full complement of its in-house studio, visual storytellers, voiceover talent and production expertise
to develop scripts and create videos that educate, entertain, and inspire viewers in a format that is cost-

effective, mobile-friendly and measurable over time. Abt Associates ©
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Our process delivers:

Designing

Compelling messages, engaging images, and complementary design
features that will enhance the appearance of print, digital, and
multimedia materials

Brand and message consistency across clients’ programs that aligns
with and complements the mission and allows constituents to
connect with its messages to achieve communications goals

Compliance with all client brand identity standards, editorial
guidelines, and graphics specifications, and Government Printing
Office requirements

Collaborative, cost-competitive, and customized creative solutions
developed with a commitment to excellence and quality
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Product Purpose & Objectives
Target Audience(s)

Key Messaging

Intended Tone

Graphic Design Elements
Delivery Mechanisms
Brand/Style Requirements

Timeline for Development

Evaluation Mechanisms



Behavior Change Packages
& Toolkits PRINT & DIGITAL

PRINT AND DIGITAL

The Abt Team goes the extra mile to design actionable, user-friendly, and attractive print publications that
encourage readers to take notice. Exploring new ways to package traditional reports, training materials, and
consumer publications is key to delivering valuable, easily digestible, and visually-engaging information. From
factsheets to brochures, to pocket guides and toolkits, we infuse an audience-centric approach to delivering
evidence-based insights to a variety of diverse populations.

SUBSTANCE ABUSE AND MENTAL HEALTH SERVICES ADMINISTRATION

Mental Health in My Community Toolkits

Design, Layout, Custom Graphics and Infographics, 508-Compliance
Change Package for Community Organizations

RELEVANT PROJECT CASE STUDY

To help community-based organizations (CBOs) address mental health issues, we designed a
change package which included three distinct parts—an information brief, planning and discussion
guide with a custom infographic as the hallmark to each guide. This series was unveiled at a White
House Press event and shared during various CBO events and SAMHSA-sponsored outreach

activities.
.
3-Part Change Package:
Info, Planning, and Discussion Guides
promunity Conversations About Mental Health
Community Conversations About Mental Health Conversations About Mental Health Planning Guide

Community Conversations About Mental Health

Discussion Guide

Discussion Guide

Information Brief

Mental Health in My Community SAMHSA

1-BTT-SAMHEAT
I1's OK ta talk sbout mantal heaitn,
SAMHSA SAMHSA's
mmmmm it ml” " ou IL flerm oy e ponpl ri Puyaparios | dyley
- P you nged B e 1-B00-273-TALK {8288}

Help is avallable and effsctive. ey
Hf you knaw samaona in nesd, holp is availanle

wers MentalHealih.goy
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Behavior Change Packages
& Toolkits PRINT & DIGITAL

AGENCY FOR HEALTHCARE RESEARCH AND QUALITY
USPSTF Clinical Preventive Services and Multiple Chronic Conditions Toolkits
Design, Layout, Custom Graphics and Infographics, 508-Compliance

Change Packages for Healthcare Providers and Health Practitioners

® RELEVANT PROJECT CASE STUDY

Abt’s creative team developed a series of dissemination materials on over 25 different topics in
support of several AHRQ initiatives designed to achieve the Nation’s prevention and wellness goals.
We created toolkits, project summaries, web page content, infographics, and trainee case studies
used during stakeholder meetings and other events with federal partners, professional provider
organizations, and health policymakers.
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Behavior Change Packages
& Toolkits PRINT & DIGITAL

U.S. DEPARTMENT OF HOUSING AND URBAN DEVELOPMENT (HUD)

Annual Homeless Assessment Report to Congress

Report Branding, Infographics & lllustrations, and 508-Compliance
Reference Guide and Summary Report for Multiple Stakeholders

RELEVANT PROJECT CASE STUDY

To highlight annual homelessness trends in a report to Congress, Abt’s creative team designed a
two-part report including a user-friendly reference-style flip guide with enhanced charts, custom
infographics and illustrations, and a tiered-tabe structure to organize and present findings relevant

to key audiences.

PART 1:
Point-ir-Time Estimates of Homelessness

The 2015 Annual Homeless
Assessment Report (AHAR)
to Congress

MNOVEMEER 2015

24-Page Executive Summary Report

- The 2015 Annual Homeless Assessment '
3 Report (AHAR) to Congre : E  Onasingle night

100-Page Detailed Reference-Style Report

Abt Associates ©

Templated Data Sections by Population

1 e Lot Mmoo B Py =

A%

===
e
2%

RN NIRRT

2015 PROFILE

A Man in Shelter
by Himeelf

Sy nimsen

15
Homeless Individuals

31-50

s 7w
White, Non-Hispanic

i
No Disability

TAARWERE NA

City

JUNE 2016 , 2015 Homeless Individuals

IN'THE UNITED STATES

Did You Know?

% Throughout tha
in January 2015 year in 2015 987,239
358,422 individuals were homeless individuals used shalter at some point
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Communications
Support for EPA

U.S. ENVIRONMENTAL PROTECTION AGENCY (EPA)
Award-Winning Design, Layout, Custom Infographics and Social Media, 508-Compliance

RELEVANT PROJECT CASE STUDY

Abt Associates supported publication of the USGCRP’s The Impacts of Climate Change
on Human Health in the United States: A Scientific Assessment report by developing the
following items for EPA’s Climate Change welbsite: 8 fact sheets; 8 corresponding outreach
toolkits with PowerPoint slide shows and social media text/graphics, which were distributed
to medical professionals, medical associations, and nonprofit groups; an interactive online
quiz that synthesizes highlights of the report and educates citizens about the health risks
of climate change in the United States; and a life stages health infographic that visually
illustrates how everyone can be impacted by climate change throughout their lifetime. Abt
Associates also developed accessible, large-font versions of the fact sheets and managed
the Spanish translation of the fact sheets and short messages for the outreach toolkits. This
campaign won a 2016 Gold MarCom award for a “research/study marketing campaign.”

HOW WILL CLIMATE CHANGE
AFFECT MY HEALTH?

Increasing temperatures mean heat waves are more frequel

lung disease, death.

Below are examples
affect your health at

and last longer. Health risks: dehydration, heat stroke, wor

Rising temperatures, changes in rain patterns, and increasin
more smog, plant allergens, and other air pollutants. Health risks: increased
episodes of asthma and chronic lung disease, heart disease, death.

@

Hurricanes, severe storms, flooding, droughts, and wildfires are all
increasing in frequency, intensity, or length. Health risks: water an
food-related illnesses, respiratory illness, injuries, mental health

Changes in temperatures and precipitation patterns affect when a
diseases carried by mosquitoes and ticks occur. Health risks: Lym:
West Nile virus.

Increasing water and air temperatures, heavy rainfall, flo
level rise can expose people to contaminated waters. H
diarrhea, skin and eye infections.

Increasing air and water temperatures and extreme wea
contamination, spoilage, and disrupted food distributior
food poisoning, diarrhea, reduced access to food.

Read more in the Impacts of Climate Change on Human Hea
A Scientific Assessment at https://health2016.glob{
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Health of Children
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about their day-to-day life

Children are especially vulnerable to the impacts of

extreme weather causes injuries,
death, or displacement, children may have difficultly
controlling their emotions, may not perform as well in
school, and may face depression, anxiety and
post-traumatic stress. While many children show
resilience to traumatic events, mental health impacts
may last into adulthood, especially ifleft untreated.

(1) their
(2) their unique behaviors and interactions with the world
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matter for health?
Growing Bodies
We've all heard of it but what excetly i climate change?
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adolescence makes them more sensitive to
environmental hazards related to climate. For example,

trapping energy in the atmosphere. Human activities,
‘especially burning fossil uels for eneray, increase the

s lungs develop through adol

they it hazards, Climate
change worsens air quality because warming
temperatures make it easier for ground-level ozone to

‘weather foran area. Climate changeis any change in
average weather that lass for a long period oftime, ke
a

form. Changing weather d

and frequent wildfires also raise the amount of
pollution, dust, and smoke in the ai. For children, this
change in air quality may increase the number and
worsen the severity of asthma episodes. Climate
changeis also expected to lead to longer and more

we eat, the air we breathe, and the water we drink Italso

and wildfires. Allof these impacts affect human heaith.

To protect children against the negative impacts of
climate change, caregivers should consider the age,

seasons, tr d allergies
inchildren.
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alth strely on parent o
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separated from their caregivers

pollution, and flood-related contaminants.
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K ¥ ) infants and Toddlers
et 4

Infants and toddlers breathe, eat, and drink more
for their body size than adults. They are sensitive to.

increases the risk ofdiarrhea. Heat-related iliness is
also a threat to very young children, as they are less.
a ulate body temperature.

School Age and
Children

School age and older children spend more time

ay outdoors than adults,which ncreases their ik of
5 being exposed toextreme heat an higher average.
* temperatures, polutan dwater,and

diseases carrie d by mos nditicks. High
school athletes e particularly at isk for heat
ilnesses. About 9,000 children are treated for heat
ilness s troke and muscle cramps)
related to athletic activity each year.

TATE CHANGE ANDTHE HEALTH OF CHILOREN




ommunications
Support for EPA

U.S. ENVIRONMENTAL PROTECTION AGENCY (EPA)
Tool and Fact Sheet Design, Layout, Custom Infographics
Climate and Clean Energy Coalition (CCAC) support

© RELEVANT PROJECT CASE STUDY

Abt supports EPA’s Climate Change Division (CCD) in its role as a lead partner of the
Climate and Clean Air Coalition’s Municipal Solid Waste Initiative. Abt supports the
Waste Initiative in a wide range of technical, outreach and communications, capacity
building, and resource development activities. We assist EPA with numerous outreach
and communications activities, including producing case studies, fact sheets, posters,
and infographics. We help plan and facilitate workshops and trainings for cities, to share
information about best practices and technologies. We also help EPA disseminate
information about its work and accomplishments under this program.

MITIGATING

METHANE AND
BLACK CARBON
FROM THE
MUNICIPAL SOLID

SOLID WASTE EMISSIONS ESTIMATION TOOL q™ WASTE SECTOR
(SWEET) r
D

jest city in the lvory Coast and
ities. The District faces a number of
\opes to address its primary
I, capturing landfill gas, and

ic waste management. In

ipating in the Climate Waste Generation Rate:
| Solid Waste Initiative (Waste = 0.8 kg/person/day.

major waste challenges. Through [Waste Collection Rate:
CLIMATE & led and pursued several actions that
SCS ENGINEERS é‘;\ CLEAN AR rental, aconomic, and publc health

&n an ciors COALITION
o sions of short-lived climate pollutants

R black carbon

Penang is a densely populated state of approximately 18 million people in CTIVES

Malaysia. The state has two geographic regions: Seberang Perai, which is R e FoCes SeVeraT SGNIREBNE waste management challenges, including:
located on the mainland and governed by the Seberang Perai Municipal

The Climate and Clean

Council (MPSP); and the more densely populated| o comsinuctedin 1963 Ai Coslition Municipal

is governed by the Penang Island City Council (M| O I . . gp:r”:m""‘ ations S e e

a number of solid waste management challenges, M t t E f th w t S t e governments, internationsl
g wrste monogement 20 e mions Itigating Emissions from the yvaste sector

with the Climate and Clean Air Coalition (the Coal . . partners to(frccu(cc“ "
msneieno s R@SUlts im Numerous Benefits for the Community | ... oo
solid waste management in general. Through this B e moie bt o bk e,
implementing several activities that will generate rom the municipal solid
economic, and public health benefits, including re|
short-lived climate pollutants (SLCPs), primarily

ting organic waste from
thane generation; better
el costs and black carbon
fers: and upgrading the
CHALLENGES AND OBJECTIVES Cha"enges osts and black carbon

waste sector.

Approximately 2,200 tonnes of waste are gener:
Nearly all of this waste is sent to a single sanitary|
This landfillis currently half full and is expected t
2028. Moreover, because 40-60% of the waste
landfill generates large volumes of leachate and

11,100 tonnes/year). Leachate pollutes nearby lar|
methane emissions contribute to air pollution an|
addition, the state has had trouble changing peoj
encouraging a shift away from a “throw away” m

al partners, Abidjan created
improve waste management
fing partners in Abidjen

the National Ministry

CLIMATE &
CLEAN AIR
N

A U

-l Eﬂlilmetr]t watste = Preventing Organic waste -@- Landfill gas

O'B SO’ ectioniianspert: waste burning management capture
and handling

Through the Waste Initiative, Penang worked wit}

Environment Programme International Environri

(IETC) to develop a work plan for improving solid

reducing SLCP emissions. As a part of this work N N
to focus its efforts on an organic waste manager ENVIRONMENTAL SOCIAL ] ECONOMIC l
which was published in April 2015, aims primarily « Climate change « Improved public « Job creation B
from the Pulau Burung Sanitary Landfill and incl mitigation health I . Resource B
banning disposal of organic waste in the landfill . Air quality l ® e, - Worker protection || conservation }
Penang’s organic waste management plan identi Beneﬁts @ protection ( « Improved welfare of « Costs reduction :
implementation actions. First, the state intends t| « Water quality the informal sector | « Energy generation .
separation and treatment of organic waste, whic| protection + Improved aesthetics || | |
« Litter reduction !
—mW o —— —A "

Learn how the Climate and Clean Air Coalition is helping cities reduce short-lived
climate pollutant emissions from the municipal solid waste sector:

http://www.ccacoalition.org/en/initiatives/waste
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Communications
Support for EPA

U.S. ENVIRONMENTAL PROTECTION AGENCY (EPA)
Website Design, Digital Publications, Social Media Assets, Conference and Event Materials
Safer Choice Program Support

RELEVANT PROJECT CASE STUDY

Abt Associates provides comprehensive commmunications support to EPA’s Safer Choice
Program, including research and planning, web design and development, digital and

print materials, and social and interactive media. We also assist the Safer Choice Program
in conducting partner outreach at conferences and trade shows, and in designing and
implementing awards programs, such as the 2015 and 2016 Safer Choice Partner of the Year
Awards. Abt supported EPA’s effort to redesign the DfE label by gathering input on design
options across multiple channels, including consumer focus groups, an online survey, and
interviews and listening sessions with partners and stakeholders. The result is a new label
that better conveys the scientific rigor and benefits of the program. The new Safer Choice
label launched in 2015 and can be found on more than 2,000 consumer and institutional
chemical-based products.
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Behavior Change Packages
& Toolkits PRINT & DIGITAL

U.S. DEPARTMENT OF HOUSING AND URBAN DEVELOPMENT (HUD)

Maximizing Investments Toolkit

Design, Layout, Custom Graphics and Infographics, 508-Compliance
Guidebook and Resource Publications for CDBG Grantees

RELEVANT PROJECT CASE STUDY

Abt’s creative team designed this Toolkit to help grantees identify local housing and community
development needs and determine how to use available resources most effectively to address
those needs. We created an overarching toolkit with planning templates, checklists, resource
sheets, and custom diagrams to help guide the process.

b

2 Compaonents of the Consolidated Planning Process

C 3
|\|||| Guidebook: Maximizing Stage Descripfion
By g Investments Toolkit
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24-Page Toolkit
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Youth Behavior Change

Campaigns

PRINT & DIGITAL

U.S. DEPARTMENT OF HEALTH AND HUMAN SERVICES

Health Resources and Services Administration

Design, Layout, Custom Graphics and Infographics, Social Media Assets
HRSA Stopbullying.gov Prevention Program
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Stay Connected with

BULLYING
PREVENTION
MONTH

Follow us on social media & use the hashtag
#bullyingpreventionmonth to share what you
are doing to prevent bullying in your

community
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and Website Assets
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stopbullying.gov

FACT SHEET

The Consequences of Bullying

v

on bullying h
bullied, v ) as d even those
who are not directly involved but witness bullying.

Children Who Have Been Bullied

Research has found that chid
academic effects.

bulled can i ical, physical, and

Psychological Effects

The psychological effects of bullying include.
depression, anxiety, low self-esteem, self-
harming behavior (especially for grls), alcohol
and drug use and dependence, aggression,
and involvement in violence or crime
(especially for boys). While bullying can lead
to mental health problems for any child, those

Post on October 6, 2017 @ 1:30PM

e

#Bullying prevention begins with you! Mot
sure how to respond? Leam what to do - and
what not to do. #StopBullying bit.ly/2x0q9s4

stnnwee st =@ LPPO—0O

Impres

Total e

Retweet
Likes
Link che

Deatail &

Hashtag

Repbes

y difficulties
are even more likely to be bullied and to
experience its negative effects.

Cyberbullying  bullying that happens vith
‘computers or mobile devices - has also been
linked to mental health problems. Compared
with peers who were not cyberbullied,
children who were cyberbulied report higher
levels of depression and thoughts of suicide,
as wellas greater emotional distress, hostilty,
and delinquency.

Physical Effects

bullying can immediate, such i a physical attack. However, the ongoing

stress and trauma of being bullied can also lead to physical problems over time. A child who is bulied could develop sleep disorders -

h falling asleep -

headaches, heart palpitations, izziness, bedwetting, and chronic
(i \drome of distressful, physical

symptoms that cannot be explained by a medical cause).
Being bullied also increases cortisol levels - a stress hormone — in
the body, which typically happens after a stressful event. Stress.
from bullying can impact the immune system and hormones.

affected by bullying, which may help explain the behavior of
children who have been bullied.

Abt Associates ©

A Snapshot on

Bullying in America
WHAT

is Bullying?

Bullying is i i and aggressive
behavior among school-aged children that involves a real or
perceived power imbalance — and if it happens with computers or
mobile devices, it is called cyberbullying.

1in5 Kids

are Bullied
at School

HO

are Kids Bullied?

2% Property
O—— destroyed on

Pushed, shoved,
tripped, or spit on
13% wade \
fun of, called 10%

Cyberbullied®

o 29%0 Made to do
things against will

/

/ﬁ\ Excluded from

O/
\,\495: activities on purpose

Rumors
spread about
them

WHO

is Bullied?

6 7 8 9 10 1 12
Grade
Gender Race and Ethnicity
21% 25%
Girls 23% Other -0 Black
15% |

Asian-O 22%
Boys 19% l 17%A!White
Hispanic

IMPACTS Behavior Changes

of Bullying:+s 5
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Learn More
Learn more about bullying and prevention at www.StopBullying.gov.

*Bullying may be a contributor to suicide. To learn more or get help:
ici ionlifeline.org or 1-800-273-8255.

.5, Department of Educat  U.S. Department of Education,
201 9
 Cyberbulying Facts,” d August 201
o Mental Heath

“SAMHSA:

17,
Whols At Risk, Effects,” U.S. Department of Health and
“Fact sheet:

ed August 2017,
Centers for Dissass Cortiol and Prevention, acoesssd August 2017, hfp:Amw.cdc goviolencepreventiondibulling factsheetpd.
National 3 T Polcy, D.C:2016), 219238,

Primary data is from the 2015

I Crime Supplement, U.S. Department of Education,

stopbullying.gov



Consumer
Education PRINT & DIGITAL

Substance Abuse and Mental Health Services Administration (SAMHSA)

Report/Factsheets/Social Media Ad:

Design, Layout, Custom Graphics and Infographics, 508-Compliance
Surgeon General’s Report on Alcohol, Drugs, and Health

RELEVANT PROJECT CASE STUDY

Abt is providing technical, logistical, and materials development assistance to SAMHSA
in developing The Surgeon General’s Report on Alcohol, Drugs, and Health. We
conducted a literature reviews, managed review and clearance processes, designed,
edited, and revised the Report to address comments, and provided a production-ready
copy for printing by the Government Printing Office. Abt also prepared collateral
mMaterials to help translate and disseminate the report to key audiences, including fact
sheets for a variety of stakeholder groups, and a promotional Toolkit consisting of
infographics, social media materials for Facebook and Twitter, blog posts, listserv and
other resources that other government agencies and interested organizations can use.

CHAPTER 1.
INTRODUCTION AND OVERVIEW
OF THE REPORT
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ﬂ FACING ADDICTION IN AMERICA

A Vision for the Future

FFeongiddiction
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Communicating
Best Practices PRINT & DIGITAL

Centers for Medicare & Medicaid Services (CMS)

Program Identity:

Design, Layout, Custom Graphics and Infographics, 508-Compliance
Strategic Innovation Engine

RELEVANT PROJECT CASE STUDY

The Strategic Innovation Engine (SIE) advances CMS’ six quality goals by rapidly
mMoving innovative, evidenced based quality practices from research to implementation
throughout the QIN-QIO program and the greater health care community. In addition
to heading up the evaluation process, Abt leads the communications effort to identify,
evaluate and spread these innovations. We developed the graphic identity, design

and produce numerous collateral materials, disseminate eblasts and e-newsletters,

and manage a Linked-In account. We created and maintain a stakeholder database of
national organizations whose members are likely to submit applications and provide
them with a toolkit of promotional materials, including social media posts, infographics,
blog posts, newsletter articles and letters to encourage engagement.
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Risk -
Communications
Campalgn ZIKA READINESS - PUERTO RICO

Centers for Disease Control and Prevention (CDC)

Zika Readiness Digital Outreach Campaign in Puerto Rico

Design, Layout, Custom Graphics and Infographics, Animation
Prevention Messaging for Men with Pregnant Partners

RELEVANT PROJECT CASE STUDY

Zika virus can be sexually transmitted through vaginal, anal and oral sex, becoming
the first mosquito borne virus that is linked to birth defects and can be transmitted
sexually. The risk for sexually transmitted Zika can be eliminated by abstinence
and reduced by correct and consistent use of condoms. Abt is currently working
with CDC to develop a social marketing campaign targeting men with pregnant
partners in high-transmission areas of Puerto Rico to (1) raise awareness,
understanding and acceptance of the sexual risk and prevention of Zika and

(2) promote acceptability and motivation to use of condoms among men with
pregnant partners.

Su futuro esta
en tus manos.

Condones.
Nuestro nuevo habito.
Debido al brote del Zika,

me importan

los condones se han convertido

en parte de nuestra vida
sexual durante el embarazo.
*‘%ng

STETEN'S €
3 “ZIKA <

’anmb*

jetenelzika.org -
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~ Hago todo lo posible para mantener
" a mi familia segura. Por estos nueve
meses, usaré condones siempre que
tengamos relaciones sexuales para
proteger a mi esposa y a mi bebé
llo contra el zika.

%qu&

SDETEN
H7jKA &

”MM’*

ww

detenelzika.org

Todos queremos lo mejor para la
proxima generacion. Protege a tu
bebé no nacido contra defectos de
nacimiento relacionados con el zika.

Usa condones durante todo el
embarazo de tu pareja.

detenelzika.org




Risk Communications
Campalgn ZIKA READINESS MATERIALS

Centers for Disease Control and Prevention (CDC)

Zika Print and Digital Outreach Campaign

Design, Layout, Custom Graphics and Infographics, Animation
Prevention Messaging for Multiple Audiences

Nosotros no
conociamos a
alguien con Zika.
Nosotros como abuelos
estamos protegiendo a nuestra
- = hijay atodos los bebes en

| o nuestra comunidad con
b7 estasmedidas:

Respuesta de los CDC al ZIKA

PREVENGA EL VIRUS

DEL ZIKA

J"-* = Remueve el agua

acumulada

» Usa repelente contra inseclos
» Con pareja embarazada,

usa condones

» Cubrete cuando estes afuera

Cubrase la piel y use Bote el agua acumulada
repelente de insectos

Don't Bring Zika With You eii‘

Pack Smart. Protect Yourself.

iTu también puedes!

L
« Wear long-sleeved shirts and long pants. = DETEN %
Evite que los mosquitos. Use condones 5 [LI‘IKA
- Usainsect repallent and reapply often. Keep entren a su casa ? K
using repellent for 3 weeks after you get home. detenelzika.org "

» Use door and window screens to keep TIKA

masgquitoss outside,

US, Departiment of

Health and Humssn Seivices
Centers for (Rzease

Corrol and Prevention

WWW. Cd( gCIVfZi ka Aprenda mas en espanol.cdc.gov/zika

| \{(CDC

Condoms. My New Habit.

With Zika in Puerto Rico, we can't
afford to take chances. | use condoms
every time | have sex to protect my
pregnant partner and developing baby

from possible birth defects.

Get Zika Updates
for Your Trip

Text TRIP to 855-255-5606

Total Numbser of Zika Gases 2015-2016
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I g 0| B b o = worried about Zika.
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R o W g _.l" - Until | met Guillermo and Maria.

' e C T .-C:‘I-" = The effects of Zika on an unborn

[T, - ek child can be devastating. | take
T il action to protect their baby and
v wm wew mwwe my family.
You can, too!
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wwwsds govizika
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Health @
Communications

Campalgn NATIONAL PREVENTION WEEK

Gt I rrwpdwid ini

TnE Illl:ll:j :Ir I:I"E '-I.u.|11l;-r|l.ln-|:.l."|'ll;l-'
the Power of All :

B NP | o e recs

U.S. Department of Health and Human Services

SUBSTANCE ABUSE AND MENTAL HEALTH SERVICES ADMINISTRATION (SAMHSA)
National Award-Winning Integrated Digital Campaign

National Recovery Month

k RELEVANT PROJECT CASE STUDY

Abt employed a combination of traditional and digital approaches to reach community
based organizations, coalitions, schools, local governments and national organizations
to generate community interest and involvement. Activities included online promotion

in the form of a video and social media postings; interactive photo-based initiatives
called the “I Choose” Project and #ChoosePrevention social media activity; development
of tips and templates to assist local communities in their outreach to local and online
media; and a Prevention Pledge on Facebook to generate interest and spur involvement.
All materials, in English and Spanish, were placed on our National Prevention Week
website. At least 103 commmunity organizations in 43 states and territories hosted more
than 185 prevention-related events as part of National Prevention Week 2015. In addition,
SAMHSA collaborated with 30 national organizations and federal agencies to extend the
reach of National Prevention Week. Promotion of the initiative by SAMHSA’s partners
reached more than 2 million people nationwide.National Prevention Week activities.

Abt ,&ssouates ©




Digital

PI‘OdllCtS HUD EXCHANGE TRAINING SERIES

U.S. DEPARTMENT OF HOUSING AND URBAN DEVELOPMENT (HUD)

Community Development Block Grant Program

Design, Web Development, Custom Animation, Narration, Infographics, and Video Production
15+ Products Developed 2016-2018

RELEVANT PROJECT CASE STUDY

Abt’s creative team designed and produced multimedia training products using a variety of formats
to provide CDBG grantees with information, tools, and resources to develop strategies, leverage
best practices, and implement CDBG programs more effectively.

| 2 | HOW TO CREATE AN ACCOUNT

TO ACCESS THE SAGE HMIS
REPORTING REPOSITORY

CDBG Grant Lifecycle:

HMIS REPORTING Part 1 Planning Tutorial
4 REPOSITORY .
@ ,

Developed Using PREZI

—

HUD Continuum of Care
Program Video Tutorial
Developed Using

Screenflow Multimedia Scrapbook Celebrating

CDBG’s 40th Anniversary and
Program Achievements
Developed Using Articulate

Family Self-Sufficiency (FSS)
mm PROGRAM
Module 4: Exercises and Wrap Up

CDBG Formula and
Appropriation Process
Training Developed
Using Videoscribe

HUD Family Self-Sufficiency Program
Video Tutorial and Animation
Abt Associates © Developed Using Adobe Muse



Digital
Products

WEBSITES ey
Technology has revolutionized the AACLW
way that we can share our work with
more energy, more personality, and

more impact. We produce web layouts,
information architecture plans, and
navigation systems that promote usability
and ensure accessibility. Through

content management systems, learning
collaboratives, or custom-designed
websites, the Abt Team can educate, | ——8.

inform, .and.build awareness of virtually Health Resources and Services Administration (HRSA)
any topic with a click of a button. Ryan White HIV/AIDS Part A Action Portal
Password Protected Login

There are tens of
thousands of victims
of sexual exploitation
and sex trafficking
nationwide.
Where We Work 30,785,652
pocsk

| — | —
Abt Associates on behalf of U.S. Agency for International Development (USAID)
National Institute of Justice Africa Indoor Residual Spraying (AIRS) Program
DemandForum.net http:/www.africairs.net/

| ——
| ——
U.S. Department of Education
Find the Fit U.S. Agency for International Development (USAID)
Password Protected Login Health Finance and Governance (HFG) Program

Abt Associates © https./www.hfgproject.org/



Digital
Products

VIDEOS

Everyone is watching videos these

days. From YouTube viral clips to short
commercials or promos to sell, educate,

or persuade behavior change, videos are
how brands, organizations, and businesses
are getting their messages out to the
consumer. The Abt Team is using videos
as a primary storytelling method that is
easy to share, easy to search, and allows
for real-time feedback. Videos educate,
entertain, and inspire viewers in a format
that is cost-effective, mobile in design, and

measurable over time. Our promos to drive

traffic to webinars, introductions to key

initiatives by senior officials, or testimonials
that coommunicate the value of programs or

services are all examples of how video can
be used effectively.

NPAY

national prevention week

MAY 17 - 23, 2015

Abt Associates ©

Gary Cook

Deputy Division Director of Division of Metropolitan HIV/AIDS Programs (DMHAP)

Health Resources and Services Administration (HRSA)
Introductory Video:
Ryan White HIV/AIDS Part A Action Portal

Substance Abuse and Mental Health Services
Administration (SAMHSA)

Promotional Video:

SAMHSA’s National Prevention Week



Published
Products

INFOGRAPHICS

With shorter attention spans and
competing messages from a
variety of channels, infographics
are used more every day to
display nuggets of information
that are to the point, factual, and
colorful. Data visualization is the
wave of the future and our team
works to develop simple, visual
graphics that quickly convey the
meaning behind complex data.
The Abt Team uses infographics
across a variety of media in print
and digitally.

10%
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Case
Management

13% 23%
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Babies, Young Children, and Their Families
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13%

y

MYCHILD Serve?

CELEBRATING

10% 10%

F\ ent ¢

Transportation

Training and Work-Related
: Assistance

Resource Assistance

QUALITY

UVATE
RS

10,000 FRONTLINE
DRUG SHOPS/
PROVIDERS

28%

GHANA: SHOPS used a ourpronged
apprcach onodce and scale p zc. INDIA: The SHOPS program used a

Today, 0% of over-hecouer medcne {elephone careine fo support provider

‘sollrs siock Znc.and 90% stock ORS.
‘Working withocal manufacurers, he
SHOPS program made avaiable 4 milion
reatments

eh nthe pvate
sectr

Contract

Signed a Purchased
purchase ahome
agreement
HOMELESSNESS
IN THE UNITED STATES
591,768 z

.i.1.42 million

1T

¥ 91% decline
A

33%

¥ 10.5% decline

1 in 134 minorities

1 in 68 African Americans

v2.3%

67% v 9.9%

KEY | HOMELESS describes a person who lacks a fixed,

regular, and adequate nighttime residence.

TERM




WORK WITH US
bdu@albtassoc.com

Bold Ideas. Real Results.

Abt Associates is an engine for social impact,
dedicated to moving people from vulnerability

to security. Harnessing the power of data and our
experts’ grounded insights, we provide research,
consulting and technical services globally in the
areas of health, environmental and social policy,
technology and international development.

PARTNER WITH US
abtassociates.com/registry

JOIN OUR TEAM
abtassociates.com/careers

abtassociates.com

Key Focus Areas

EQODB

Environment Food Security Governance Health Housing, Workforce
& Energy & Agriculture & Justice Communities & Economic
& Asset Building Mobility

Cross-Cutting Core Capabilities

( 1

e

Communications Data Capture Digital Research, Monitoring, Technical Assistance
& Behavior Change & Surveys Transformations & Evaluation & Implementation
- J

For more information:

Julie Sabol, Director, Abt Creative Services
301.634.1789, Julie_Sabol@abtassoc.com
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Innovative Creative Solutions for Mission-Driven Clients
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